TOOLS & RESOURCES TO STAY CONNECTED

5 Tips for Writing Compelling Email Content

Did you know the average attention span for a single email is 11 seconds?

As more and more emails flood our inboxes it can be a challenge to stand out
in the crowd. We are here to provide you with 5 essential tips on how fo create

emails that not only get opened, but also get read.

1) SUBJECT LINES THAT CAN’T BE IGNORED
The subject line is a reader’s first encounter with an email. It is the deciding

factor on whether or not they open the email or toss it in the trash.

Some of the ways a subject line can catch a recipient’s attention are if it
is snappy, urgent, bold, joking, emotional, celebratory, inquisitive, sincere

or informative.

2) SHORTER = BETTER
When crafting the body copy of an email, it can be tempting to try and provide

as much information as possible. However, keep in mind the average attention
and keep things short and sweet. Catchy headlines and engaging imagery can

go a long way in conveying a message without a lot of words.

3) ENGAGE READERS WITH A MUST-CLICK
“CALLTO ACTION” (CTA)
Be strategic in your business storytelling. Don't fall into the frap about it being
all about you or a yawn-inducing product feature. Remember, your audience
wants to discover “what's in it for me?”. If you're offering a t-shirt with UPF sun
protection, state that fact. But then follow up and talk about how the shirt will
allow the wearer to have more fun at the beach or by the pool.
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4) A/BTEST FOR BETTER SUCCESS
A/B testing is when you send out two similar, yet different, emails into the world
and collect data on which performed better. For example, you can send out
Test Email A with a subject line presented as a question and Test Email B with
a subject line that is a statement. You can also A/B test the copy within the

emails, the image you choose or the CTA.

A/B testing can provide insight into such valuable data as open rates, click-
through rates (CTR), and conversation rates. This information can help you

shape future emails to be even more successful..

5) STAY TRUE TO YOUR BRAND
One of the best ways to build trust with email readers is by crafting emails in a
way that feel human and authentic to your brand. If the brand is a little more
playful, readers will grow to expect that and will look forward to the fun the
brand delivers. If the brand is informative and professional, they will begin to

trust the brand as sources of advice and guidance.

Email is still one of the most direct ways to engage with customers (and
potential customers), but it can sometimes feel like shouting into a void.
Sharpen your email skills and remember you still have those 11 seconds to
capture reader’s aftention!




