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SHOPS

A LOW-COST WAY TO MAKE
LONG-LASTING IMPRESSIONS
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WHY A POP-UP SHOP? ) 0 STAND Q WHAT YOU NEED
o INCREASE REVENUE. o FIND A UNIQUE LOCATION THAT TAF © PERMITS
UDUR AUL AND A

o TEST NEW PRODUCTS WITHOUT THE : OF YOUR BRANED © RENT

FINANCIAL COMMITMENT OF

A PERMANENT RETAIL SPACE. o PROVIDE EXPERIENCES OR GIVEAWA © UTILITIES

AT COMPLE HE BRANE

o INTRODUCE YOUR BRAND TO AS LIVE MUSIC, MANIC © INSURANCE

NEW CUSTOMERS. OR PERSONALIZED HIKING TRA
o TELL YOUR BRAND STORY U AL ° LIGHTING

THROUGH AN IMMERSIVE, o CREATE A OF UF : © PROPS AND DECOR

PHYSICAL EXPERIENCE. PRODUCTS AS RAR

R © IMAGINATION

o GENERATE BUZZ ABOUT YOUR

BRAND VIA SOCIAL MEDIA AND o PROMO POP-UP SHOP THRG

WORD OF MOUTH. OCIAL MEDIA, FLYERS AND LOCAL PF

EXAMPLES OF

O COLLECT DATA ABOUT CUSTOMER POP-UPS

ACTIONS AND INTERESTS.

O EASILY MOVE THE SHOP FROM ONE O SMALL RETAIL SPACES

LOCATION TO ANOTHER. © SHIPPING CONTAINERS
O CONNECT WITH CONSUMERS BY
Lol LI L] | ‘ < f] © WHIMSICAL WHEELED CARTS
LARGER BRAND/ONLINE SHOP. &y ° . O VINTAGE VANS
= .
b T
3 v

/N A R P -



