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BE A GIFT-GIVING SUPERSTAR

KNOW YOUR AUDIENCE: What are they interested in, how do they spend their free time, what
do they do on the weekend? Our categories make it easy to select the right gift for the right recipient.

KNOW YOUR TIMING: Pian your holiday and end-of-year gift giving well in advance, allowing
enough time for shipping, decoration and packaging.

KNOW YOUR LIMIT: some companies have caps on the value of gifts they can receive.
Don’t make a gift giving faux pax by going over the max.
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Carhartt reserves the right to prohibit the addition to any Carhartt product any mark, name, design or logo that does not meet the high standards of the brand. Unless for uniforming end use, Carhartt products may not be resold without embellishment. Please contact
your sales representative for more information.

Eddie Bauer, the owner of the EDDIE BAUER trademark, reserves the right to prohibit the addition to any Eddie Bauer product of any mark, name, design or logo that does not meet the high standards of the brand. Please contact your sales representative with questions.
The Eddie Bauer logo is the registered trademark of Eddie Bauer Licensing Services LLC. These products may not be resold without embellishment.

To protect its reputation and identity, New Era reserves the right to prohibit the addition to any New Era product any trademark, name, design or logo that does not meet the high standards of the brand. New Era products may not be resold without embellishment.

To protect its reputation and identity, Nike reserves the right to prohibit the addition to any Nike garment of any trademark, name, design or logo of an organization, business, school or team (or for an individual or other entity) that does not meet certain standards.
Please contact your representative with any questions. The decoration of any Nike garment with the proprietary mark, name or logo of any professional athletic organization or collegiate institution without the prior written authorization of both the owner of such mark,
name or logo and Nike is expressly prohibited. Nike products may not be resold without embellishment.

To protect its reputation and identity, OGIO reserves the right to prohibit the addition to any OGIO product any trademark, name, design or logo that does not meet the high standards of the brand. OGIO products may not be resold without embellishment.

Bags not intended for use by children 12 and under.

*Tariff-impacted item. Inquire for current pricing.
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